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® Executive Summary

As the HIV/AIDS epidemic in Indonesia gains momentum, the issue of condom
use will become increasingly critical. Condoms are widely recognized as an
effective method for preventing HIV/AIDS (along with Abstinence and Mutual
Monogamy). The condom market in Indonesia has enjoyed a period of growth
(both in volumes and value) over the last 5 years, wilh the commercial markets
expanding significantly. Social Marketing has been a critical and significant
factor in this growth. Similarly, the condom marketl has become increasingly
vibrant and responsive to consumer needs, with a greater number and variety of
brands and enhanced efforts al promotion. Condom use, while on the rise,
remains lower than required in order to head off increasing HIV transmission and
unwanted pregnancy.

# Introduction

The HIV epidemic in Indonesia is classified as “concentrated prevalence” with
HIV infections numbering between 80,000 - 120,000. Indonesia, with a
population of 210 million people, harbors serious risk factors which may allow an
explosion of HIV transmission: mobile populations, an established commercial
sex industry, high rates of sexually transmitted infections (STI), and very low
condom use.
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As condoms have become increasingly recognized as a key prevention method,
HIV prevention programs have paid increasing attention to condom availability,
promotion, and use. Condom market growth is therefore a key indication of
increased condom use and, in turn, of increased levels of behavior which are
more healthy and safe.

This Research Brief will document the growth and vibrancy of the Indonesian
condom market, both in terms of volumes and value. This paper will further
demonstrate that this growth has been principally led by Social Marketing
Programs and the Commercial Sector while government sponsored condom
programming has declined. In addition, the condom market has grown despile a
period of economic recession and crisis Indonesia. Finally, this Research Brief
will explain a continued critical need for further growth in the condom market in
order to prevent increasing levels of HIV transmission.

» Background of Indonesian Condom Market

Although condoms have been available for many years in Indonesia, the total
condom market has grown slowly. With the advent of Indonesia's successful
family planning program in the 1970s, condoms became belter known bul were
not well accepled as family planning methods. Condoms have been highly
stigmatized as a product used for non-family planning activities (such as
commercial sex, pre-marital sex, and adultery).

During the 1970s, bolh the government and privale seclor distribuled condoms.
However, the tolal market remained relatively flat, with no concerted marketing
campaigns or sales efforls made on a national scale. In the mid 1980s, the
Government's successful “Blue Circle” campaign for family planning (including
condoms) was initiated, raising the profile of condoms and boosting the condom
market.




Since HIVIAIDS appeared in Indonesia in the late 1980s, condom availability,
use, and education have become increasingly important. In the 1980s, the
private seclor, Social Marketing Programs, and the Indonesian government have
been the primary forces responding to this increased need.

The private seclor has primarily focused efforts on sale of for-profit condoms
through the commercial seclor. Social Marketing Programs (including one
implemented by DKT Indonesia) have emphasized changing behavior and
increased condom use through distribution of more affordably priced condoms.
The Indonesian government has continued distribution of free condoms through
the public sector, although such distribution has been severely curtailed during
Indonesia’s economic Crisis.

¢ QOverall Condom Market Growth

This section will outline the volume growth of the total condom market during the
last 5 years.

As shown in Graph 1 below, the private sector condom market has expanded
from 25.9 million pieces in 1995 to approximalely 65 million pieces in 2001.
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Graph 1: Estimated Private Sector Condom Market Growth (Volumaes)

Estimated Private Sector Condom Market Growth

'§888888

Condoms (000 Pieces)
oB8888 3

1905 1006 1007 19688 1999 2000 2001

Source: Gowernmant of Indonesia, DKT Indonosia, Futures Group, AC Nielsen, Commaercial Seclor

Al the same time, due to decisions taken during the economic crisis, condom
purchases by the Indonesian government declined from 24.9 million pieces in
1995 to no condom purchases in 1999 (see Table 1). It is probable that
purchases made from 1995 through 1998 continued to be distributed from 1999-
2001 making an accurate porirait of total combined market difficult.

During this period, Social Marketing Programs and the commercial sector

stepped in to meet demand among segments of the population that may have
been receiving free condoms previously.


































